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SOCIALIZATION
LESSON OBJECTIVES
LEVEL
MEASURE 

 A. Examine the concept of self
Comprehension
Written

 B. Describe sources that influence the socialization process
Comprehension
Written

 C. Define values and attitudes 
Knowledge
Written

 D. Describe the barriers to change
Comprehension
Written

 E. Describe the catalysts for change
Comprehension
Written

 F. Describe change strategies
Comprehension
Written

 G. Participate in Sharing Self Identity exercise
Application
ISDE

SUPPORT MATERIAL AND GUIDANCE

Lesson Focus

Gain understanding of the socialization process and its impact on human behavior.  Be able to explain the self-concept and the process used to self-identify.  Understand what influences our socialization and what role values and attitudes play in it.  Be aware that an EOA must understand self and the socialization process in order to understand others and deal with diversity.

Student Contributions

Ensure required reading, Social Self: Group Influences on Personal Identity, (pp. 22-27, 37-49, 229-235), is completed prior to the class.  Take notes and ask questions to clarify material discussed in lecture.  Demonstrate understanding of material through participation in small group exercise and discussion.  Complete Identity Badge and be prepared to discuss your social self with people who are different from you.

Student Instructional Material

Notetaking Guide

DEOMI Badge Handout

Required Reading – The Social Self: Group Influences on Personal Identity (pp. 22-27, 37-49, 229-235)

Instructional Method

Lecture (4 Hrs)

Practical Exercise (12 Hrs)
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NOTETAKING GUIDE

A.  THE CONCEPT OF SELF
1. Explanation of Self-Concept - The concept of self is an ever changing, progressive activity.  It is an ongoing process of social interaction that helps explain reality from our own point of view.  Through this process we conceptualize, or categorize, our behavior--both external conduct and internal states.

2. Self-Definition and Group Membership
a. Three Processes for Self-Identity:

(1)  How We See Ourselves.

Consists of defining membership and reference groups.  Sociologists distinguish between “reference” and “membership” groups.

· Membership Groups: are groups to which people belong, whether we want to or not (based on race, ethnicity, gender and religion) acquired at birth and usually retained throughout life).

· Reference Groups: any group to which we belong or aspire to belong and which we use as a basis for judging the adequacy of our behavior.

(2)  How Others See Us.

Group membership can be self-defined or defined by others.  Definitions by others are beyond one’s control.

(3)  How We Wish Ourselves to Be.

Awareness can expose undesirable parts of one’s inner life.  We assume that we will discover painful truths about ourselves (our stereotypes, prejudices, etc.) because the negative and unwanted parts of the self have been pushed away.

b. Self-Definition Process and Understanding Others.

The basis for understanding others is our understanding of ourselves.  Our own sensations, attitudes and thoughts are the best sources of information we have.  Since we can’t know how others process (their) information, we rely on our own experiences to explain their behavior.  We perceive others, interpret their behavior and make value judgments from our point of view, not from the points of view of the other person.

B.  SOURCES THAT INFLUENCE SOCIALIZATION PROCESS
1. Explanation of Socialization Process - Individuals acquire the values, goals, beliefs, and perceptions of their culture and subculture, including religion, nationality, and social class.  Generally the child conforms to the parents' expectations in acquiring an understanding of the world and it's people.

2. Sources that Influence the Socialization Process
a. The Family
The most influential agent of socialization is the family.  Influences include such simple concepts as etiquette, to much more complex ideas such as religion and prejudice.

b. The Media
Includes television, radio, newspapers, books, advertisement, music and computers.  During the ages of 3-13, media is the largest source of influence outside the family.

c. Peers and Friends
This is a significant source of influence for social development.

d. Teachers and the School
School is society’s major instrument of socialization.  Teaching techniques, teacher’s values and stereotypes and textbooks play significant role of influence.

e. Day Care
Due to changes in the basic family unit and one or both parent(s) working outside the family, day care has become a larger influence in the socialization process.

3. Settings for Socialization
a. Family - Includes immediate family, grandparents, and extended family, to which you feel the closest.

b. Regional/Community - Customs, mannerisms, dialects, holidays, ethnic migration, and industry are all examples of settings that influence the socialization process.

c. National - Examples include civil rights, the English language, patriotism, and national holidays.

C.  VALUES AND ATTITUDES
1. Value
Socially shared conceptions of what is good, desirable, and proper or bad, undesirable, and improper.

2. Value system
A set of values adopted by an individual or society, influencing the behavior of the individual or member of society, often without their conscious awareness.

3. Attitude
A state of mind or feeling with regard to some matter: a disposition.  [Webster]  In other words…

An attitude is our tendency to evaluate some symbol, object, or aspect of our world in a favorable or unfavorable manner.  Once an evaluation has been made, it becomes a belief.  An attitude or belief can’t be seen or touched.  My attitude belongs to me, and only I can change it.  I can be influenced to change, but only after I overcome some of the barriers to change.

4. Attitude/Behavior Cycle
Cyclical relationship between attitude and behavior is critical for the EOA to understand.  The EOA must have a positive attitude toward solving EO problems.  This attitude will be more reflected in a positive behavior.  Hopefully, your behavior will cause a change in the attitudes and behaviors of those whose actions are counterproductive to mission accomplishment.

D.  BARRIERS TO CHANGE
We like to think that our values, attitudes, and beliefs form a consistent, logical pattern.  If we are exposed to evidence that might lead to incongruities or inconsistencies in our perceptions; we experience discomfort or “dissonance.”  Frequently, we try to reduce this dissonance by perceiving selectively, by supplying an explanation, or by rationalizing.

1. Denial

Refusal to absorb threatening information from outside.

2. Blame

Refusal to take responsibility for personal characteristics or actions and attributing their source to others. 

3. Rationalization

Unpleasant facts are interpreted so that one’s positive self-regard, rationality, and consistency are maintained.  “Logical reasons” for my behavior. 

4. Re-interpretation

Taking a situation and turning it around to fit our particular need. 

E.  CATALYSTS FOR CHANGE

. . .We get in a “rut”. . .

There is another option in relieving the discomfort and getting out of the “rut”--that is, to accept the new information and make a change within us.  This can be a frightening idea and may require a catalyst for change. 

1. Significant Emotional Events

A moment when everything “falls into place” and one is able to understand an entire pattern of behavior.  A “SEE’ is emotionally charged.
2. Re-socialization

By experiencing a “SEE,” or through some other circumstance, we may become re-socialized.  We change because of a new learning process.

F.  STRATEGIES FOR CHANGE

1. Awareness is the key strategy to change.  There are several strategies to increase awareness.

a. Reflection/Introspection - Do an honest assessment of yourself.  Become familiar with your behaviors that are defensive, dishonest, or closed-minded.

b. Accept New Information - About others and self to include culture, religion, and an understanding of EO issues.  Become involved in new situations.
c. Increase Skills - To include communication, active listening, effective feedback, and other skills.

2. Set Goals for Change

a. Be Realistic
If you see some of your goals accomplished, you’ll be motivated to accomplish more in terms of change.

b. Motivated (Persuaded) to Change vs. Forced
If you are motivated or persuaded to change your behavior, you are more likely to eventually change your attitude.  By contrast, when you are forced to change your behavior, your attitude is less likely to change.

· Wherever we go, whatever we do, self is the sole subject we study and learn.

Ralph Waldo Emerson, 1833

· When one is stranger to oneself, then one is estranged from others, too.

Anne Morrow Lindbergh, 1955

· The questions which one asks oneself begin, at last, to illuminate the world, and become one’s key to the experience of others.

James Baldwin, 1961
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